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CHAPTER 1

FANATICAL FANCIES

From fancy reds to deep blues to radiating greens to 
fancy intense orangey-pink to cognac, colored dia-
monds have taken the diamond industry by storm.

Colored diamonds have earned the right to stand on 
their own, anytime, anyplace. Formerly reserved as complements 
to colorless (white) diamonds, colored diamonds are a force to be 
reckoned with.

Walk the show room fl oor with us, if you will, and discover 
the treasure that all colored diamonds can offer you over the next 
several pages.

An Eye On Color 

Color is nature’s variety, offering us the means of enjoying visual 
treats from our world.

“The quality of an object or substance with respect to light 
refl ected by the object, usually determined visually by mea-
surement of hue, saturation, and brightness of the refl ected 
light; saturation or chroma; hue,” is Dictionary.com’s defi ni-
tion of color.
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 CHAPTER 2

DIAMONDS: A 
PROFITABLE 

PORTFOLIO

What comes to mind when you ponder the term 
“great investment,” stocks, real estate, IRA’s, 
precious metals, infl ation-protected bonds, 
classic cars, or maybe a business venture? 

We’ve all seen the stock rush up and down like a roller coaster, 
heard about numerous “pump and dump” securities scams, 
watched the bond market linger and witnessed paltry savings 
interest rates. Bernie Madoff, Enron, bankrupt airlines, the skel-
etal remains of US steel manufacturing and the latest “Great 
Recession” that sunk real estate values and swallowed life sav-
ings along with it will remain fresh in our memories.

With all this market turmoil, what check-list criteria do you 
use when evaluating investments? How do you remain rational 
and objective before committing your hard earned money?

Warren Buffet Demands Diamonds

Americans have become familiar with the ubiquitous “Southwest 
effect” and the “Wal-Mart market” but never heard about the 
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 CHAPTER 3

BEFORE THE POLISH

With natural beauty in their pure and 
untouched state, rough diamonds have eternally 
had stand-alone value.

Upon the fi rst discovery of diamonds, the 
entire world production was measured in pounds. In the 1800s 
huge mines in South Africa broke open the diamond market. 
Once only available to royalty and the extraordinarily wealthy, 
gemstones came within reach of those who thought they would 
never own a diamond. 

Today man-made diamonds have become the accepted alterna-
tive for those unable or unwilling to invest in a natural diamond. 
Also, after the South Africa diamond rush, Australia, Russia, 
and Canada entered the diamond race. This led to added supply 
of natural diamonds only enhancing much broader and pent-up 
market demand for the middle-class economic strata.

Raw and Natural Appeal

In ancient India it was believed that altering gemstones would dilute 
their strength. Rough gemstones were attributed sacred powers. 
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CHAPTER 4

WHERE DO 
DIAMONDS HIDE?

It’s an amazing journey that has brought millions of 
carats of diamonds into the world.

This massive collection of stunning stones ultimately 
rings up $72 billion (USD) worth of retail value, every 

year. Behind the scenes, a “diamond pipeline” becomes a value 
chain that takes about $15 billion in rough stones, cuts and pol-
ishes them to boost value to near $24 billion before reaching the 
pinnacle of over $70 billion in total value.

Monetary value aside, where do diamonds really come from 
and how does this source make these minerals more valuable 
than the mere pebbles they initially appear to be? 

Where in the World?

Diamonds are found the world over shining with amazing 
variety.

In fact, India was mining and trading diamonds during the 
dawn of commerce along the infamous “Silk Road” corridor to 
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C  HAPTER 5

GREAT WHITE 
DIAMONDS

The history of the Canadian diamond story has a 
few twists and turns, the most interesting of which 
involves Canada’s long delay in participating in the 
world diamond industry.

Obviously many areas of Canada are well known for inhos-
pitable climates and utter remoteness. It is no wonder, then, that 
it took almost an entire century to start mining diamonds since 
Professor W.H. Hobbs (University of WI, USA) fi rst suggested, 
in 1899, that diamonds were likely to be found in Canada . . . some-
where. Professor Hobbs’ hunch was based on earlier, but limited, 
diamond fi nds in the US that he fi gured were glacial based.1

It wasn’t until the 1960s that Canadian diamond exploration 
began. About twenty years afterward, a major kimberlite (igneous 
rock containing diamonds) discovery was made. Then, in 1991, a 
diamond-bearing kimberlite pipe at Point Lake was discovered.
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C  HAPTER 6

SUITS AND STONES

World events of late demonstrate that politics 
has been anything but transparent.

Saying one thing while doing another seems 
to be the playbook political representatives now 

call their Bible on a regular basis.
From arranged marriages to ivory tower government propa-

ganda to international spying to citizen oppression and everything 
in between, “politics” will always be around.

Turning a blind eye under the guise of being “politically correct” 
has come to an end in the diamond world for the most part. 

Along with the crumbled monopolistic De Beers empire, “con-
fl ict diamonds” have been under constant pressure for almost a 
decade-and-a-half, thanks to proper political persistence.

Let’s briefl y investigate how the varying facets of politics have 
shaped the contemporary diamond trade. 

Purposeful Politics

It was inevitable that the Russian and Canadian direct marketing 
of diamonds was instrumental in dethroning the De Beers vir-
tual monopoly of world diamond trading.
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C  HAPTER 7

 “OSCAR” LOVES 
DIAMONDS

Just like an attention-grabbing movie trailer, the 
shorter the better.

When it comes to Hollywood, long introductions 
spoil the experience. So let’s get right onto the red carpet 

and into the action . . . 

All Hail Queen Whoopi

Imagine yourself decked out in more than $40 million in dia-
monds, all at once!

That’s how Queen Elizabeth II of England appeared at the 1999 
Oscars. To be exact, Whoopi Goldberg (acting as the Queen) was 
adorned in diamonds on loan from the House of Harry Winston.

Well before Whoopi dressed up as Queen, Mr. Winston, fol-
lowing the lead of image-conscious Hollywood, set up shop and 
began loaning diamonds to celebrities for major events like the 
Oscars. 
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CHAPTER 8

C ARATS ARE KING

They say “Every dog has its day.” So does every 
diamond.

In fact, diamonds have had their months, years, 
and decades of continuous popularity.

Not even the deepest of world economic crises have been able 
to subdue a sparkling diamond. From the poorest of Developing 
World countries to the richest nations on Earth, diamonds have 
provided a means of wealth, prosperity, opportunity, and security.

From the far reaches of the Arctic Tundra to the Ocean off of 
Southern Africa, diamonds are like a global gift to the people of 
the world. All the world is truly a diamond’s stage.

In The Beginning . . . 

Good things come in small packages. As one of the world’s major 
resources, it can be easy to forget how magnifi cent a mineral as 
small as a diamond can be.

The greatness of a diamond’s global reach had humble beginnings.
India has the distinction of being the fi rst in the world to record 

diamond mining as far back as 800 B.C. Belgium became the 
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CHAPTER 9

S PECTACULAR 
SHAPES

Given the worldwide availability of diamonds 
today, it’s hard to imagine a world without them. 

By the 1650s, “Mazarins Double” and “Triple-Cut 
Brilliants” were the creations of Cardinal Maxarin 

which are now known as the popular round shape. You’ll hear the 
terms “brilliant” and “round brilliant” as descriptors today too.

We’d have to travel back in time to witness history being 
made as the Archduke of Austria gave the fi rst engagement ring 
to Mary of Burgundy. The year was 1477. And, of course, it was 
a diamond ring.

Residing in the Tower of London is the Koh-I-Noor, a diamond 
theoretically believed to have the longest known history dating 
back to 1304.1

It has been said that whoever owned the Koh-I-Noor ruled 
the world and some suggest that it may date from before the time 
of Christ. Often thought of as an elongated round diamond, the 
Koh-I-Noor was oval in shape.2
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CHAPTER 10

D IAMONDS AND 
DOLLARS

They say beauty is in the eye of the beholder. 
There is merit to that saying and it’s true, undeni-

able, in fact, that no matter how one defi nes “beauty,” 
diamonds are a glowing, living example of loving 

splendor in and of themselves.
Have you had the pleasure of encountering a diamond’s eye?
It’s marvelous! 
True to all diamonds, the eye 

is always wide open for all to see, 
beauty. Diamonds have nothing to 
hide. The eye is up-front-and-center 
and on top, proudly gazing right back 
at you. The collage of colors seems to 
be a show especially for you.

Looking deep into a diamond’s 
eye reveals its inner beauty, beauty 
that beaconed you from across the 

“The beauty of 
a woman must be 
seen from in her 

eyes, because that 
is the doorway to 

her heart, the place 
where love resides.”

Audrey Hepburn
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CHAPTER 11

FAKING IT 

The diamond industry can be a mixed bag of chal-
lenges and opportunities. 

Over the years, technological advances have made 
the diamond trade quite interesting for consumers, 

investors, and diamantaires alike.
World diamond supply levels are dropping. This fact is a boon 

for investors, puts the squeeze on prices for consumers, and further 
opens up opportunities for diamonds that aren’t . . . well . . . “real” 
natural diamonds. 

Diamond industry participants have been adjusting and shifting 
strategy in order to remain competitive to challenges both inside 
and outside the industry. Of particular interest is the inroads made 
by “fake” diamonds and how they have and will change the way 
the industry does business.

Under Pressure . . . Again

“Pressure, pushing down on me, pressing down on you . . . ”
That is the opening line of the song “Under Pressure,” co-written 
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CHAPTER 12

DIA MONDS IN DANGER

WHAT IS THE status of the alarm?” 
“Fully functional,” the operator said, 

checking the signals coming in from the 
Diamond Center. “The vault is secure.”

“Then how is it that the door is wide open and I’m standing 
inside the vault?” That is what a surprised Mr. De Bruycker 
declared while moving about within the breached vault in 
the subterranean chamber area of the Diamond Center in the 
Antwerp Diamond District.1

Mr. De Bruycker and Mr. Peys, both members of the Diamond 
Squad, arrived at the Diamond Center that morning in response to 
a frantic call alerting them that the vault had been compromised.

The above conversation occurred between De Bruycker and 
the vault alarm company after he requested a nationwide alert be 
issued by headquarters.

Their worst fears had been realized.
The Antwerp Diamond Center had been robbed. Over 100 

of the 189 safe-deposit boxes had been broken into and their 

“
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CHAPTER 13

CAR ATS FULL OF 
CHARACTER

How does a stone, randomly found by a shepherd 
boy, end up mounted in a head ornament worn by 
the Earl of Dudley?

Initially thought of as only a pretty pebble, 
what was to become the “Star of South Africa,” an 83-carat dia-
mond, was discovered in 1869 by the 15-year-old boy near a fi eld 
on the banks of the Orange River in Africa. 

Also known as the “Dudley Diamond,” the colorless diamond 
was cut to 47 carats. Oddly enough, the Earl of Dudley was a 
member of the Ward family, a son of which was jeweler to King 
Charles I. The family’s great wealth was directly tied to a foun-
dation of mineral resources.

The “Star of South Africa” is not to be confused with another 
famous diamond, the “Star of Africa.”

In 1888, De Beers Consolidated Mines was the entrepreneurial 
pursuit of Cecil Rhodes. By the turn of the century, De Beers 
was well on its way to dominating the world rough diamond 
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CHAPTER 14

TRA VELLING 
FOR PLEASURE 

AND PROFIT

Traveling overseas is exhilarating!
Securing a fabulous diamond deal for a client at 

the same time is even more thrilling. Having close to 
three decades of tenure in the gem industry allows 

me the joy of guiding clients on the path of freedom, both geo-
graphically and fi nancially.

A Match Made in Heaven

My love for travel and diamonds began at an early age.
As a young girl, my parents worked for airlines and I was in 

awe and starry-eyed seeing and hearing about all of the exotic des-
tinations they visited. Naturally, my time with the Air Force was 
unforgettable and allowed me to spread my wings. Gems were 
also an early favorite of mine. While my sister collected dolls, my 
fascination was focused on collecting gems and jewelry. After 




